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Agriculture in Destination Southern

Destination Southern NSW boasts a diversity of produce with cattle farming for livestock and dairy production,
aquaculture, wine and fruits.! Agricultural production within the Destination Southern region is valued at $1.01b
and within the region, Hilltops contributes nearly half of this value at $502.6m.2 Destination Southern NSW has
an established agritourism offering with a substantial focus on experiences surrounding food and wine." Well
connected sub-regions such as Goulburn® can host drive trail campaigns with farm stays and educational tours
in a hub and spoke model connecting surrounding regions. As the most developed agritourism region, Hilltops,
farmers can further diversify into “escape” offerings through experiential stays, adventure activities or paddock
to plate dining. Following is the localised agriculture representation of the RTO, along with Hilltops LGA and
Goulburn Mulwaree LGA for added context:
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How to get started?

Sparrowly Group is a leader in agritourism strategy, education and delivery having delivered development programs across
Australia. We work with farmers and industry to support a thriving visitor economy. For more information on our Agritourism
offering or general questions on how to begin your regions diversification journey please contact Giovanna Lever at
giovanna@sparrowly.com



mailto:giovanna.lever@sparrowly.com
https://research.csiro.au/foodag/premium-interactions/experiences-and-tourism/
https://research.csiro.au/foodag/premium-interactions/experiences-and-tourism/
https://research.csiro.au/foodag/premium-interactions/experiences-and-tourism/
https://www.thesouthwestedge.com.au/explore/villages-in-the-valley/#Chapter-4
https://grandvewe.com.au
https://southaustralia.com/travel-blog/epicurean-way-road-trip

