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The Council <> Tourism Disconnect

Crookwell, Southern Tablelands
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The power of tourism

Port of Eden
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Your presenter, Richard Everson

Left — Allied Grain Systems, Young, Right — Country Guesthouse Schonegg, Murrumbateman
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Two messages

Skydive Oz, Moruya




Key Areas of Tourism Impact Y o

Tourism has the capacity to support a range of social and wellbeing outcomes.
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How do we measure valuee

https://regionaltourism.com.au/project/social-impact/
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Economy

Wild Brumby Schnapps Distillery, Crackenback



Businesses from tourism characteristic industries Destination
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Total businesses Change vs last year Change vs pre-pandemic % of all Australian
203,264 +1.4% +/.9% bu7sirgsojes
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Economy

TRA + ABS Business Register
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Business Events Visitor
Month Region Type Spend location
August 2024 v LGA Snowy Monaro Regional
Overview
Total spend Total customers Resident spend contribution Top spending customers
$76.9M 151K 32.8% Prosperous Families

Economy

Source: CommBank Destination iQ
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Social and Community Wellbeing

The Diggings, Kosciusko National Park
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Social and Community Wellbeing

The Diggings, Kosciusko National Park
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Education

Ngaran Ngaran Culture Awareness, Narooma
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Education

Ngaran Ngaran Culture Awareness, Narooma
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Employment

Linder Socks, Crookwell



Tourism filled jobs Destination
500 Number as at quarter end Southern NSW
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400 Tourism % of Total Employment
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Number of filled jobs (000)

National

Southern NSW

Bega Valley

Employment

Source: Tourism Satellite Account: quarterly tourism labour statistics, Bega Valley Shire Councill
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Employment

Linder Socks, Crookwell
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Health, Sport, and Fithess

Thredbo, Showy Mountains
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Health, Sport, and Fitness

Blue Pool, Bermagui




Intfroducing the Destination Networks

Lerida Estate, Collector




Destination:

EEEEEEEEEEEEEEEEEEEEEEE

The Destination Networks

https://www.destinationnsw.com.au/about-us/destination-networks
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The Tourism Triangle

https://dsnsw.com.au/about-us/
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Strategy Coordination

Delivering strategic & Advocacy
priorities via our Destination Connecting industry

Management Plan and support agencies

il o

Building Capacity Building Capability

via sector-wide by supporting industry
projects operators

The role of Destination Networks
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Visitor Economy Strategy 2030 Review
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Delivering strategic
priorities via our Destination
Management Plan

The role of Destination Networks

https: sites/default/files/noindex/2024-10/visitor-econom -review-summa



https://www.nsw.gov.au/sites/default/files/noindex/2024-10/visitor-economy-strategy-review-summary.pdf
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Connecting industry

and support agencies

The role of Destination Networks

Southern Yarns, Troopers Rest, Braidwood
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via sector-wide

projects

The role of Destination Networks

Image credit: Flow MTB Gravity Eden
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The role of Destination Networks
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Jenny Robb, IDM ‘How to do tourism in 2024" Workshop, Banjo Paterson Hotel, Jindabyne
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Conclusion

Trappers Bakery, Goulburn
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